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INTRODUCTION AND BACKGROUND OF THE PROBLEM

1.1 	Introduction
The research was looking at the impact of media entertainment programme on developing youths by imparting learning experiences in order to help youths acquire skills and competencies for future jobs. In this chapter, background issues to the research are explained, including essential nature of youth’s education and issues related to the impact of media entertainment programmes on youth’s development are also introduced.

1.2 	Background of the Problem
The world focuses on youth’s education rights as the one of the most crucial issues in the development of the communities today. But one of the challenges facing this present generation in Tanzania is to acquire youth’s education and knowledge for their future development. The children’s education right is always associated with the enforcement by government by putting in place the conducive environment and financial assistance in order to implement the project or programme of education. For instance, for many years children were excluded from access to education from racism, disability, poverty, ignorance and culture (World Bank, 2000; URT, 2004).

Regarding the situation of education in Tanzania, the quality of schooling for children aged 7 to 13 is extremely poor throughout the country (UNICEF, 2001). Tanzania, after achieving impressive achievement in primary school enrolment in the 1970s and early 1980s, experienced a significant decline over the late 1980s and 1990s. Therefore, less than one half of all children completed primary education at the end of the 1990s, and more than 2 million children were out of school (UNICEF, 2001).

The mass media, especially television has gradually become a very important part of our daily lives; and sources of information, education and entertainment have been described as the primary functions of the media. Lasswell (1948) as cited in Folarian (2005) assigns three functions to the media:
(a)	Surveillance of the Environment (the news function).
(b)	Correlation of the different parts of the environment (the editorial function).
(c)	Transmission of the cultural heritage from one generation to the other (the cultural transmission function).

The focus of the study was to investigate the impact of media entertainment programme on developing youths in the society. Stephenson (1967) a British psychologist, as cited in Florian (2005), divides man’s activities into work and play. The former involving reality and production, while the latter deals with entertainment, relaxation or self-satisfaction. He further says that people use mass communication more as play than as work, more for pleasure and entertainment than for information and serious work. Folarin (ibid) corroborates this view by saying that one constant criticism of television in Nigeria is its focus on entertainment rather than on development purposes.

There is no doubt that the impact of the media on young people’s lives is broadly considered within what is referred to as “media effects” debate which to a great extent focuses on the potentially negative impact of the media on young people’s lives: video violence, gambling, educational performance, mass consumerism, etc (Miles, 2000). Steele and Brown (1995) identify three main reasons why media influence should be given a closer look:
(a)	Young people spend more time with the mass media than they do in school or with their parents.  
(b)	The media are full of portrayals that glamorise risky adult behaviour such as excessive drinking and sexual promiscuity.
(c)	Parents and other socialisation agents have arguably shirked their responsibilities when it comes to directing youth away from risky forms of behaviour; thereby allowing the media a more fundamental influence.

In the context of this discourse, many commentators opine that by the age of 18, an individual will have spent more time watching television than any other activity besides sleep (Miles and Anderson, 1999). However, Miles (2000: 73) is of the view that; it is widely assumed that young people are affected more directly and negatively by the media than any other age group. Research actually indicates that young people between the age of 14 and 24 actually form one of the groups who currently spend the least time watching television. This is paradox that has often been neglected in the literature. Ironically, the mass media itself has a vested interest in exaggerating the impact it has on young people’s lives because media hype simply make good ‘copy.’

Regardless of the actual time young people spend in watching television and using other media, there is no doubt that mass media have played and will continue to play an important role in structuring young people’s lives in some shape and form in a period of rapid social change (ibid). The amount of media products consumed by young people has hugely expanded in recent years, allowing them to compose their own ‘media menu’ with their own preferences and likings. The youth themselves are undergoing a period of rapid change, likewise the ways in which young people use the media. Music television is well known as an entertainment television that airs not only music videos, but actually television shows and other entertainment programmes. 

Auderheide (1986) describes music television as offering not simply videos, but environment and mood. A research into how entertainment television programme develop youths whether positively or negatively appears new, especially in television media studies. This is a contemporary issue which scholars in the field of media studies have paid little or no attention to. This, therefore, motivated the research to systematically and scientifically investigate the impact of media entertainment programme on the development of youths.

1.3 	Statement of the Problem
The television media have taken a central stage in our daily activities especially in the 21st Century with the emergence and consolidation of different television stations and service providers. It has been observed in cities that satellite and cable television stations have a greater amount of audience. It is evident through previous researches that with sufficient television stations at their finger tips these young people spend more time watching various programmes. A conservative has estimated that an average American teenager spends 2.5 hours per day watching television. The young people spend an average of 16 – 18 hours watching television per week, starting from the age 2 and over half of all 15 – 16 year olds have seen the majority of the most popular recent R- rated movies (Arcade, 2009). Young people spend six hours or more a day on screens compared with around three hours in 1995 (Wakefield, 2015). The youth spend an average of more than seven days using media, and the vast majority of them have access to a bedroom television, computer, the internet, a video-game console, and a cell phone.

Furthermore, from previous research carried out on the effects of television on teenagers, it has been discovered that most of the programmes teenagers watch are entertainment-related, for instance movies, musical videos, and soap operas. The influence of these programmes on teenagers may not be immediate or out rightly effective due to some other variables like family, social group, and peer group. Nevertheless, the influence might be dangerous and lead the teenagers to build false morals and negative social behaviour. The more they expose themselves to entertainment television with reference to the amount of time some of them put into watching entertainment programmes, the greater the chance for them to develop a world view and a perception of reality similar to what they watch overtime on entertainment television. (Johnson, 2012), Therefore, this study investigated the impact of entertainment programme on developing youths. 

1.4 	Research Objectives 
1.4.1 	General Research Objectives
The general objective of the study was to investigate the impact of media entertainment programme on development of youths.
1.4.2 	Specific Research Objectives
(a) 	To examine the importance of media entertainment programme on developing youths.
(b) 	To examine the challenges which media encounter in the campaign to develop youths.
(c)	To examine the perception of youths on the media entertainment programmes which develop youths. 
(d)	To establish whether youths pay attention to media entertainment programmes.

1.5 	Research Questions 
1.5.1 	General Research Question
What is the impact of media entertainment programme on development of youths?

1.5.2 	Specific Research Questions
(a) 	What is the importance of the media entertainment programme on developing youths?
(b) 	What are the challenges which television as media encounter in their campaign to develop youths?
(c) 	What is the perception of youths on the media entertainment programmes which develop youths?
(d)  	Do the youths pay attention to media entertainment programmes they watch?

1.6 	Relevance of the Research 
As there are few researches focused on the media’s role in developing the youths,  this qualitative study contributes to the understanding about the role of Tanzanian media in developing youths. The study brings about much value to a number of people as follows:

It helps management and decision makers of the state organs to understand the role of mass media in developing youths, hence setting and implementing sustainable policies as far as the right of youths to education is concerned and it will help researchers to identify viable areas for further research. Also, it will be used as an additional reference to researchers in developing youths, parents of youths and also youths who are the heart of this study. These will understand fully the positive and negative roles entertainment programme plays in the development of the youths. 

1.7 	Scope and De-limitation of the Study
The study was designed to be conducted at TBC 1 and Channel 10 in Dar es Salaam Region in the United Republic of Tanzania. The study was delimited to the media entertainment programme with respect to youth development. 

1.8 	Limitations of the Study
During the research period the researcher encountered with the following limitations.

1.8.1	Financial Constraints 
The researcher was self sponsored, financial was another problem. This could have limited preparation and attachment of the research work as transport, meal, stationeries, managerial and other working materials were difficulty to meet. Therefore, the soft loan from friends, relative and utilization of previous savings were measures that were taken to ensure that the financial constraints could not frustrate the study.

1.8.2	Time Shortage 
As the researcher is employee was conducting the study during party time after fully attending the normal office work. As party hours, evening hours and weekends, were not enough to create good atmosphere for effective study, therefore, the researcher obtained study leave from employer to facilitate the study. 

1.8.3	Data Availability
Tanzanian especially government institutions staff members were reluctant to give information or respond quickly on time. Others respondents claimed that questionnaire were too long and difficult to respond immediately. Therefore, respondents were encouraged to respond to the questionnaires as data collected were used for academic purpose only; that their response was totally anonymous and the highest degree of confidentiality would be maintained. 

1.8.4	Power Availability







This section reviews the related literature. It points out the impact of media in developing youths as far as the struggle for the rights of the youth in all spheres of life is concerned. The aspect of the review of relevant literatures will not be complete without briefly looking at the role the media, especially television, in the socialization of teenagers. As a form of introduction, socialization in very broad terms involves the learning of laws, norms, values, customs, belief structures, attitudes and world view of the broader society, the family, within institutions, the community and in any social system (John, 2007).

Television as an electronic medium has transformed the mass media and its main traditional functions of information, education, and entertainment. In the 20th and the 21st centuries, television has become one of the hottest media with its potentials of sight and sound; it has dramatic and demonstrative power which has made it able to hold its audience in the world. Television has become a part of everyday life which was not so between the 1920s when it was invented and 1960s when it lost its novelty. It became commercial and there is no doubt that the number of television stations have greatly increased, so also the number of television sets available in homes. Reliable statistics have it that more than 95 per cent of households in America own at least one television set and on an average, television is playing about seven hours a day in those households which translates into 2,400 hours per year- the most consuming activity besides sleep (Wilson & Wilson, 2001); Dominick, 2005); Vivian, 2009). The medium has been of tremendous influence whether positive or negative as it has changed the way we socialise with our peers, the way teachers teach, governments govern, and religious leaders preach. It has changed the way we organise the furniture in our homes and our world view about our immediate environment (Baran, 2009). A social critic, Novak, cited in vivian (2009), comments that television is “a moulder of soul’s geography. It builds up incrementally a psychic structure of expectations. It does so in much the same way that school lessons slowly, over the years, tutor the unformed mind and teach it how to think.” Comstock, a media scholar also cited in Vivian (ibid) corroborates Novak’s view by saying “Television has become an unavoidable and unremitting factor in shaping what we are and what we will become.”

Most American families, as reported by A. C. Nielsen company, today own a minimum of two colour television sets. These sets are located in vital living areas such as the living room, family room, bedroom and kitchen. Because they own multiple sets, many families no longer watch television together, and parents often do not know what their children, especially teenagers are viewing. Unsupervised leisure has almost always been considered a major source of trouble and as posing a threat to young people’s moral development (Muncie, 2004).

These values and norms are imparted by usually authority figures in the society, the community, the family institutions, even peer groups, cliques and others to each new or emerging member. This is done through verbal or non-verbal communication – a message or signal which then reaches the recipient. The recipient then hears, sees or observes and through the process of internalization, interprets the incoming message or signal or stimulus. 

Once an interpretation is made, and an understanding of that which is being imparted to him is reached, it becomes part of the memory, conscious, even perhaps the subconscious of the recipient, who must then decide if he will accept or reject the norm, idea, rule, and others (John, 2007). There are also then, a number of agents of socialization. These include: the Media, the Family, Schools, Religious Groups, and a host of agencies, corporations, and associations. 

The media are one of the most powerful agents of socialisation on the planet today and widely believed to play a part in the early socialisation of children and long term socialisation of adults (McQuail, 2005). Because socialisation is such a long-term process and partly because any effect from the media interacts with other social background influences and variable modes of socialisation within families, the nature of the role the media play is somewhat difficult to determine (Hedinsson, 1981). According to McQuail (2005):
The thesis of media socialisation has, in fact, two sides to it: on the one hand, the media can reinforce and support other agencies of socialisation; on the other, they are also viewed as potential threat to values set by parents, educators and other agents of social control. The main logic underlying the thesis is that the media can teach norms and values by way of symbolic reward and punishment for different kinds of behaviuor as represented in the media. An alternative view is that it is a learning process whereby we all learn how to behave in certain situations and expectations which go with a given role or status in society. Thus, the media are continually offering pictures of life and models of behaviour in advance of actual experience.

There is no doubt that television as a medium of communication plays a vital role in developing youth’s managerial skills. Some proponents of this view argue that television is an early window. This implies that, it allows children to see the world well before they are capable of competently interacting with it (Baran & Davis, 2003). 

Meyrowitz (1985) explained that television escorts children across the globe even before they have permission to cross the street. Therefore, there is nothing like children’s television. Meyrowitz (1985: 242) argues:
Television allows the very young child to be “present” at adult interactions. Television removes barriers that once divided people of different ages and reading abilities into different social situations. The widespread use of television is equivalent to a broad social decision to allow young children to be present at wars and funerals, courtships and seductions, criminal plots and cocktail parties. Young children may not fully understand the issues of sex, death, crime and money that are presented to them on television. Or put differently, they may understand these issues only in childlike ways. Yet television nevertheless exposes them to topics and behaviours that adults have spent several centuries trying to keep hidden from children. Television thrusts children into a complex adult world, and it provides the impetus for children to ask the meanings of actions and words they would not yet have heard or read about without television.
The paper has highlighted that media is everywhere in today`s world. One cannot help but be exposed to it at all the times. Logically, it would make sense that media would play a role in education around the globe. The prominent role of social media in the lives of young people is influencing how they develop skills and knowledge information. Twenty-first century young learners now have access to an information learning environment that differs from that of their parents and teachers, one that is changing the ways in which knowledge and skills are and should be acquired (McWilliam & Haukka, 2008). The current learning that has taken place in social media is driven primarily by peer groups (Ito et al., 2008). Exploring where young people often go, and what they mainly do in their digital space will help us understand the skills that are being developed.

With the particularly high prevalence of media usage within this population, counselors should be aware of problematic internet usage when working with college students, especially college students who present social phobia symptoms. Additionally, college students are often presented with unique social situations that can be particularly difficult for students who suffer from social phobia symptoms such as large classroom sizes, social events, and public speaking. Seim and spates (2010), for example, found public speaking to be the second most common fear among a sample of college students. This has a high implication for college counselors who are likely to see students who presents with social phobia symptoms. The results of the present study suggest that problematic internet usage should be addressed and treated, if necessary for students suffering from symptoms of social phobia.
Defleur and Ball- Rokeach (1989:163) explained in brief about the role that media have for a society and for its individual members. They argue that the media were thought to be able to shape the public opinion and sway the masses toward almost any point of view desired by the communicator. Also, the same author and some books said mass communication theory has passed through for eras. The era of mass society theory and hypodermic needle theory, both see media as all-powerful and audience as more or less defenseless.

However, media comes in many different forms, internet, TV, radio, and books, all of these media have affected the way students learn. Around the world students are being globally connected with one another via internet (Rolls, 2007). These mass media tools have made the world smaller place in a way, also called (globalisation). The way media develop education are great and varied when you think about it. The role of media and technology in education is quite obvious in today`s educational settings. 

Mrutu (2003) argues that the media has a role to play as a mirror of the society. Problems facing people like youth’s right to education should be highlighted through the print as well as electronic media. Currently, social media is providing young people with platforms for developing their identities, social skills, technical skills, and media literacies in informal contexts rather than in the formal context of school (Ito et al., 2008). Ito et al. (2008; 2010) concludes that by engaging in social media environments young people are participating in peer-based learning, which is driven by friendship and interest dynamics, and by doing so they are developing social competencies that they value. Young people are actively engaging, developing, shaping, and negotiating new media illiteracies. 

Additionally, young people’s participation in social media spaces in different from the values found in those of adults, as young people are using the space to gain a sense of autonomy and self-efficiency, and to develop their status, identify and reputation among their peers (Ito et al., 2010). Ito et al. (2008; 2010) found that the skills and literacies young people acquire through social media environments involve negotiating and testing social norms, ethics, values of education, and customisation of their learning process. All of these are necessary parts of adulthood.

Mass media are an effective means to educate the public about children’s rights to education. However, the relative and absolute costs of different media and formats vary dramatically. Consideration must be given not only to which medium will most effectively convey a message but also how large an audience likely to be reached. Radio, especially modular segments aired during peak listening times, may be the most cost- effective way to reach large segments of the population. 

Dominick (1993) explained various problems /challenges media faces. Laws and regulations are not the only controls on the mass media. Informal controls, stemming from within the media themselves or shaped by the workings of external forces such as pressure groups, consumers, and advertisers, are also important. Some media might not report all the details of a new story or might delete certain items in an attempt to give a break their advertisers.
Experience shows that the most of southern Africa Governments still own and control both print and electronic media while there is an urgent need for a Public media system, which is neither controlled by the state nor the market, the media that address the Public as citizens who have rights, duties and responsibilities that contributed to the ‘Public good’, (The media institute of southern Africa- MISA, 2005).

MISA (2005), tried to explain the reaction of the audience (stakeholders) against Government of Tanzania`s decision to ban the respected education rights organisation, HakiElimu, from undertaking and publishing any further research studies and articles on Tanzania education system, they said we join all human rights activists, individuals and civil society organisations in condemning this negative development and call for the ministry to lift its suspension as soon as possible. 

Also, in the journal of MISA focusing on Tanzania, the CIVICUS a coalition of an estimated 1000 civil society member in 105 countries, asked the NGOs and concerned individuals to support HakiElimu by writing letters to the editors of major Tanzanian newspapers asking the Government to: Immediately lift the interdiction on HakiElimu from undertaking and publishing article/ studies on Tanzanian schools and rescind the Ministry of Education and Vocational Training circular no.5 of 2005, take concrete actions to protect and guarantee the right to freedom of expression and opinions for all NGOs, media and individuals in Tanzania, and support and encourage public dialogue and the participation of civil society in all policy issues, including education.
Sanders et al. (2000) at the University of Queensland, evaluated families-a 12-part prevention-focused television series ‘designed to provide empirically validated parenting information in an interesting and entertaining format’. The series presented a parenting model, suggesting strategies parents could use with children. It aimed to reassure parents that it is normal for parenting to be challenging, and it hoped to increase parents’ confidence that positive changes in children’s behavior were achievable. The series also aimed to increase awareness in the community of the importance of ’positive family relationships’ to the positive development of young people (Sanders et al., 2000).

However, some writers express concern that with the increasing numbers of dramas and books concentrating on child sexual abuse and paedophilia there are ‘dangers either that we become comfortable about the crime and start to regard it as acceptable, which it must never be, or that we become hysterical’ (Rantzen, founder of childLine in the UK, as quoted in Hellen, 1998). 

Windahl et al. (1992:102) draw on literature reviews conducted by Rice and Atkin (1989) and Rogers and Storey (1987) to highlight the following factors as potential contributors to a campaign’s success. Mass media may be successful in increasing public knowledge awareness of issues. However, mass media is unlikely to change behaviour.

2.2 	Conceptual Definitions
Baran (2002) defined a medium as a channel through which a message travels from the source to the receiver (“Medium” is singular, Media” is plural). Thus in our discussion, we have pointed out that sound and light waves as media mass communication, we also need channels to carry message. Mass Media use these channels to carry the message. Also, defined media as a technology that carries message, carries the printed words and radio conveys the sound of music and news. Mass Media regularly include radio, television, books, magazines, newspapers, movies, sound recording and computer networks. 

The term social media, it is meant as the social communication tools used to interact with one another, share and discuss information online, and publish content, whereas social networking refers to use of communities to engage with others (Greenhow & Robelia, 2009); Kaplan & Haenlein, 2010). Social networking sites often include social media platforms to facilitate interactions and conversations among people in virtual community (Kaplan & Haenlein, 2010). 

Agarwala (2010) defines development as a process designed to impart learning experiences in order to help employees acquire skills and competencies for future jobs. The General Assembly on International Youth year (2015) says the United Nations for statistical purposes, ‘defines youth as those persons between the ages of 15 – 24 years, without prejudice to other definitions by member states’.

Entertainment Television, this usually refers to television stations who specialise in giving its audience full-fledged entertainment or whose programming content is largely dominated by entertainment programmes. This evolved in America and has become popular around the world e.g. Music Television, Black Entertainment Television, and Silver bird Television.
2.3 	Importance of Media Entertainment to Youth Development
2.3.1 	Learning
Television can be a powerful teacher .Watching Sesame Street is an example of how children can learn valuable lessons about racial harmony, cooperation, kindness, simple arithmetic and the alphabet through an educational television format. Some public television programmes stimulate visits to the zoo, libraries, bookstores, museums and other active recreational settings, and educational videos can certainly serve as powerful prosocial teaching devices. 

The educational value of Sesame Street, has been shown to improve the reading and learning skills of its viewers. In some disadvantaged settings, healthy television habits may actually be a beneficial teaching tool. Still, watching television takes time away from reading and schoolwork. More recent and well-controlled studies show that even 1 hour to 2 hours of daily unsupervised television viewing by school-aged children has a significant deleterious effect on academic performance, especially reading (Johnson, 2012).

2.3.2 	Advertising
Advertising can have positive effects on youth behaviour. For example, some alcohol manufacturers spend 10% of their budget on advertisements warning about the dangers of drinking and driving. In addition, although some health care professionals disagree about the health benefits of appropriate milk use, milk consumption has increased as a result of print and broadcast advertisements (Baran, 2002). The developmental stage of a child plays a role in the effect of commercials. Young children do not understand the concept of a sales pitch. They tend to believe what they are told and may even assume that they are deprived if they do not have advertised products. Most preschool children do not understand the difference between a programme designed to entertain and a commercial designed to sell. A number of studies have documented that children under the age of eight years are developmentally unable to understand the difference between advertising and regular programming (Johnson, 2012).

The average youth sees more than 20,000 commercials each year More than 60% of commercials promote sugared cereals, candy, fatty foods and toys Cartoon programmes based on toy products are especially attractive. Advertisements targeting adolescents are profoundly influential, particularly on cigarette use. The question of whether youth are more resilient to the influence of television is debated frequently. Most studies show that the more time youth spend watching television, the more they are influenced by it. Earlier studies have shown that boys may be more susceptible than girls to television violence (Baran, 2002).

2.3.3 	Education and Parental Involvement
High school programmes promoting media awareness have been shown to be beneficial. They give students more understanding of how the media may affect them socially. Media Awareness Network has a number of resources that can be used by both professionals and the public to promote media literacy. Their resources are comprehensive, current and specifically applicable to African culture. Parents may use ratings but they must be used with caution. Currently, there is no consensus as to which rating system works best. Parental involvement in determining desirable programming is the best choice. Parents have to monitor and control their children’s viewing habits (Baran, 2002).

Studies show that parents play an important role in their children’s social learning, but if a parent’s views are not discussed explicitly with youth, the medium may teach and influence by default. Other media, such as magazines, radio, video games and the Internet, also have the potential to influence youth eating habits, exercise habits, buying habits and mental health. If children/youth are allowed to be exposed to these media without adult supervision, they may have the same deleterious effects as television (Baran, 2002).

2.4 	Challenges Encountered by Media to Youth Development
2.4.1 	Sexuality
Today, television has become a leading sex educator in Africa. Television exposes youth to adult sexual behaviours in ways that portray these actions as normal and risk-free, sending the message that because these behaviours’ are frequent, ‘everybody does it’. Sex between unmarried partners is shown 24 times more often than sex between spouses, while sexually transmitted infections and unwanted pregnancy are rarely mentioned (Gerbner, 1998).

Teens rank the media as the leading source of information about sex, second only to school sex education programs. Numerous studies document adolescents’ susceptibility to the media’s influence on their sexual attitudes, values and beliefs. A detailed guide to responsible sexual content on television and in films and music can be found in other peer-reviewed publications. Some people believe that the media can influence sexual responsibility by promoting birth control, such as condom use. No current empirical evidence supports this concept; it is expected that the debate will continue.

Television viewing frequently limits youth’s time for vital activities such as playing, reading, learning to talk, spending time with peers and family, storytelling, participating in regular exercise, and developing other necessary physical, mental and social skills .In addition to the amount of time spent in front of the television, other factors that influence the medium’s effect on children include the child’s developmental level, individual susceptibility and whether children watch television alone or with their parents (Gerbner, 1998).

2.4.2 	Alcohol and Smoking
Africa two largest breweries spend $200 million on advertising each year .On an annual basis, teenagers see between 1000 and 2000 beer commercials carrying the message that ‘real’ men drink beer. Convincing data suggest that advertising increases beer consumption, and in countries such as Tanzania, a ban on alcohol advertising has led to a decline in alcohol consumption (Dietz, 2010).

Tobacco products are not advertised directly on television in Tanzania. However, passive promotion occurs when, for example, a soap opera star light a cigarette in a ‘macho’ act, a Formula One race car has cigarette advertising on it or sporting events carry the names of tobacco companies. There is evidence that passive advertising, which glamorises smoking, has increased over the past few years (Baran, 2002).
Television is not the only way that children learn about tobacco and alcohol use; the concern is that the consequences of these behaviours are not accurately depicted on television. One-half of the G-rated animated feature films available on videocassette, as well as many music videos, show alcohol and tobacco use as normative behaviour without conveying the long term consequences of this use (Gerbner, 1998).

2.4.3 	Violence
The amount of violence on television is on the rise. The average youth sees 12,000 violent acts on television annually, including many depictions of murder and rape. More than 1000 studies confirm that exposure to heavy doses of television violence increases aggressive behaviour, particularly in boy’s. Other studies link television or newspaper publicity of suicides to an increased suicide risk (Dietz, 2010).
The following groups of children may be more vulnerable to violence on television: 
(i)	children from minority and immigrant groups;
(ii)	emotionally disturbed children;
(iii)	children with learning disabilities;
(iv)	children who are abused by their parents; and
(v)	children in families in distress 

Physicians who see a child with a history of aggressive behaviour should inquire about the child’s exposure to violence portrayed on television.

2.4.5 Nutrition
Because television takes time away from play and exercise activities, children who watch a lot of television are less physically fit and more likely to eat high fat and high energy snack foods. Television viewing makes a substantial contribution to obesity because prime time commercials promote unhealthy dietary practices. The fat content of advertised products exceeds the current average Canadian diet and nutritional recommendations, and most food advertising is for high calorie foods such as fast foods, candy and presweetened cereals. Commercials for healthy food make up only 4% of the food advertisements shown during children’s viewing time. The number of hours of television viewing also corresponds with an increased relative risk of higher cholesterol levels in children. Television can also contribute to eating disorders in teenage girls, who may emulate the thin role models seen on television. Eating meals while watching television should be discouraged because it may lead to less meaningful communication and, arguably, poorer eating habits (Dietz, 2010).

2.5 	Perception and Attention of Youths on the Media Entertainment
2.5.1 	Music videos
Music videos may have a significant behavioral impact by desensitizing viewers to violence and making teenagers more likely to approve of premarital sex (Up to 75% of videos contain sexually explicit material and more than half contain violence that is often committed against women. Women are portrayed frequently in a condescending manner that affects children’s attitudes about sex roles (Gerbner, 1998).

Attractive role models are the aggressors in more than 80% of music video violence. Males are more than three times as likely to be the aggressors; blacks were overrepresented and whites underrepresented. Music videos may reinforce false stereotypes. A detailed analysis of music videos raised concerns about its effects on adolescents’ normative expectations about conflict resolution, race and male-female relationships (Dietz, 2010).

Music lyrics have become increasingly explicit, particularly with references to sex, drugs and violence. Research linking a cause-and-effect relationship between explicit lyrics and adverse behavioural effects is still in progress at this time. Meanwhile, the potential negative impact of explicit music lyrics should put parents and pediatricians on guard – pediatricians should bring this up in anticipatory guidance discussions with teenagers and their parents. At the very least, parents should take an active role in monitoring the music their youth are exposed to (Dietz, 2010).

2.5.2 	Video Games
Some video games may help the development of fine motor skills and coordination, but many of the concerns about the negative effects of television (eg, inactivity, a social behaviour and violence) also apply to excessive exposure to video games. Violent video games should be discouraged because they have harmful effects on children’s mental development. Parents should be advised to familiarise themselves with various rating systems for video games and use this knowledge to make their decisions (Dietz, 2010).

The effect of violent video games on children has been a public health concern for many years. No quantitative analysis of video game contents for games rated as suitable for all audiences was made until 2001.The study concluded that many video games rated as suitable for all audiences contained significant amounts of violence (64% contained intentional violence and 60% rewarded players for injuring a character). Therefore, current ratings of video games leave much room for improvement (Dietz, 2010).

2.5.3 	Internet
Parents may feel outsmarted or overwhelmed by their children’s computer and Internet abilities, or they may not appreciate that the ‘new medium’ is an essential component of the new literacy, something in which their children need to be fluent. These feelings of inadequacy or confusion should not prevent them from discovering the Internet’s benefits. The dangers inherent in this relatively uncontrolled ‘wired’ world are many and varied, but often hidden. These dangers must be unmasked and a wise parent will learn how to protect their children by immersing themselves in the medium and taking advice from the many resources aimed at protecting children while allowing them to reap the rich benefits in a safe environment. The physician is in a good position to encourage parents and children to discover the Internet and to use it wisely (Gerbner, 1998).

The Internet has a significant potential for providing children and youth with access to educational information, and can be compared with a huge home library. However, the lack of editorial standards limits the Internet’s credibility as a source of information. There are other concerns as well. The amount of time spent watching television and sitting in front of computers can affect a youth’s postural development. Excessive amounts of time at a computer can contribute to obesity, undeveloped social skills and a form of addictive behavior. Although rare, some children with seizure disorders are more prone to attacks brought on by a flickering television or computer screen. No data suggest that television viewing causes weakness of the eyes. It may be different when a child is closely exposed to a computer screen for long periods, although there are no definitive references to support this (Gerbner, 1998).

Other concerns include pedophiles that use the Internet to lure young people into relationships. There is also the potential for children to be exposed to pornographic material. Parents can use technology that blocks access to pornography and sex talk on the Internet, but must be aware that this technology does not replace their supervision or guidance. There is a wealth of information on coping with the vast resources of the Web, both good and bad. 

Above all, parents should be encouraged to appreciate that there is potential for more good than bad, as long as one has the knowledge to tell the difference. Canadian youth claim the Internet as a defining part of their culture and an integral part of their daily lives. Physicians and parents alike must be armed and ready to face that challenge and ensure that they reap the potential benefits as safely as possible (Gerbner, 1998).

2.6 	Theoretical Analysis
In the course of this study, the ways by which television has influenced development of youths were looked at. This is situated within the context of media develops studied, especially television. Therefore, in a bid to give theoretical backing to the study of how entertainment television develops youths, the cultivation theory will critically examined. Among other theories of mass media, this dissertation is centered on the Cultivation Theory, and is concerned with viewing the media shaping, or ‘cultivating’ viewers’ conceptions of social reality.

The purpose of this study was to draw a connection between social media use, entertainment programme and youth development through cultivation theory, and as such it is vital to understand what cultivation is and its key factors. Cultivation theory was developed in 1969 by George Gerbner, and since then, television’s effects on people have been studied for several decades now Potter (1993). Cultivation theory in its initial form is essentially a communication theory implying that repeated exposure to television, over time, will alter a viewer’s perceptions of reality Gerbner (1998). Gerbner et al. (1980:14) stated, “We have found that the amount of exposure to television is an important indicator of the strength of its contributions to the ways of thinking and acting.” 

Cultivation theory developed from the cultural indicators project in 1967 done by George Gerbner, Potter (1993). From the Cultural Indicators project, it was concluded that television was a medium that could be used to socialise people into roles and behaviours (Gerbner, 1976). Gerbner’s overall deduction was that the social roles on television factored into the social roles assumed in reality. What were seen on television became the “facts of life and standards of judgment on which conclusions are based” (Gerbner, 1976:175). Currently, the most common use of cultivation theory in the United States can be seen through observations of perceived violence (Gerbner, 1976).
One of the key principles behind cultivation theory is repeated exposure. It is suggested that the more time an individual spends in the television world, then the more likely that individual is going to report having social realities that are congruent with the social realities seen on television (Gerbner, Gross, Morgan, & Signorielli, 1980). More specifically, “cultivation theory is concerned with the aggregated effects of “massive, long-term and common exposure of large and heterogeneous publics to centrally produced, mass-distributed, and repetitive systems of stories” (Williams, 2006: 74).

Additionally, emphasis is placed on how media can have a pull on one’s perception with increased exposure to content, and the level and variation of exposure affects the strength of the cultivating effects (Williams, 2006). Essentially, if the content is more limited, cultivation theory then predicts that the cultivated effects should follow accordingly, such that if content were more limited then that narrow content would play a larger role in developing perceptions Williams (2006). The notion of such is predominately related to “mainstreaming,” another key principle of cultivation (Gerbner, 1998).

“Mainstreaming” is the comparative consistency of views that begin to develop due to heavy, long-term exposure to the social media world (Gerbner, 1998). It denotes that heavy exposure may displace typical variations in perspectives that would ordinarily develop from other factors (Gerbner, 1998). Recurrent or repetitive features are important for cultivation to occur. Only repetitive, consistent exposure to persistent, common patterns can be expected to cultivate stable and widely shared perceptions of reality (Gerbner, 1998). With heavy exposure to these consistent messages, people begin to align their views to the reality they are exposed to and mainstreaming occurs (Gerbner, 1998).

Yet, sometimes messages relate or resonate with one individual more than another, and this becomes another key principle behind cultivation. “Resonance” occurs when cultivation is stronger in one individual compared to another (Potter, 1993). When what people see on television aligns with their everyday lives, that combination creates a “double dose” of the messaging and can increase cultivation (Gerbner et al., 1980).

Finally, the last key to understanding cultivation is by understanding the relationship underlying cultivation effects and media exposure. The relation between media and cultivation is rather complex because the “pull” on viewers’ perceptions relies on where the viewers’ lifestyles are in relation to the “norm” of the world media (Gerbner, 1998). Cultivation is not another word for effects nor is the process considered to be one way; instead, cultivation is viewed as subtle yet complex intermingling of influences assuming that the medium and its publics interact in a dynamic process (Gerbner, 1998). Essentially, viewers fuse their reality with the “social reality” seen in media and then begin aligning their own perceptions.

To test whether cultivation occurs, theorists see if a “cultivation differential” is developed. “The “cultivation differential” is a “margin of difference in the conceptions of reality between light and heavy viewers in the same demographic subgroups” (Gerbner, 1998: 180). If heavy exposure creates a difference in the perceptions of reality, then cultivation has occurred.
2.7 	Empirical Analysis 
In this section, some researches that were carried out in areas that are related or connected to entertainment programmes and their potential influences or impact on youths in Tanzania or abroad were reviewed. The first major research efforts that attempted to study media effects on the audience was a series of 12 studies on the impact of motion pictures on the society sponsored by the Payne Fund, which began in 1929. 

The studies examined topics such as how motion picture morals compared with American moral standards. It also looked at whether there was a link between films depicting crime actual crime and delinquency reported in the society, and how motion pictures affected the behaviour of children. Although the studies did not come up with conclusive proof that motion pictures were actually damaging to the American culture, the results however, concluded that teenagers had been greatly influenced by the movies (Wilson & Wilson, 2001).

Following the Payner studies, several other researches were carried out in order to examine television and social behaviour of teenagers, but the reports were politically controversial. However, a less controversial research by Schramm, Lyle, and Parker as cited in Wilson & Wilson (2001: 439-440) found that violence did affect children but the process was not a simplistic action-reaction activity; rather it was a complex phenomenon that had different reactions created among different groups of children under different and similar situations. The study states thus:
For some children, under some conditions, some television is harmful. For other children, under the same conditions, or for the same children under other conditions, it may be beneficial. For most children, under most conditions, most television is probably neither harmful nor particularly beneficial (Wilson & Wilson (2001: 439-440).

Nevertheless, contemporary studies on media impacts examined selected genres of entertainment and their likely impacts on certain patterns of youths. An attempt was therefore made to briefly review some researches on how music and movies affect youth’s sexual behaviour. Martino et al. (2006) did a study on the exposure of youths to degrading versus non-degrading music lyrics and how such lyrics affect their sexual behaviour. They conducted a national longitudinal telephone survey of 1,461 adolescents in America. The participants were interviewed at baseline (T1) when they were 12 to 17 years old, and again 1 and 3 years later (T2 and T3).

Multivariate regression analyses were carried out and the results indicated that youths who listened to more degrading sexual content at T2 were more likely to subsequently initiate intercourse and to progress to more advanced levels of noncoital sexual activity. In contrast, exposure to non-degrading sexual content was unrelated to changes in the participants’ sexual behaviour. Therefore, listening or watching music with degrading sexual lyrics is related to advances in a range of sexual activities among adolescents, whereas this does not seem to be true of other sexual lyrics. The result is consistent with sexual- script theory and suggests that cultural messages about expected sexual behaviuor among males and females may underlie the effect. Reducing the amount of degrading sexual content in popular music or reducing young people’s exposure to music with this type of content could help delay the onset of sexual behaviour.
A research was also conducted by George-Okoro (2008), in Covenant University on the effects of movies with sex content on teenage sexual attitudes and values. The study attempted at investigating the effects of explicit sexual content in movies eg. Sexual gestures, postures, cues and how teenagers view this as positive or negative and in what ways these moves affects their attitudes and values about sex. The study design was an experiment that had 74 participants (34 in the control group and 40 in the experimental group) from iganmode Grammar school, Ota, Ogun state. The result of the study showed that there was a significant relationship between movies with sex contents and teenage sexual attitudes and values. However, it had no significant effect on teenage sexual attitudes and values (F21, 18=0.853, P=0.640). Therefore, the study showed that movies with sexual content have an interaction and correlation with teenager’s sexual attitudes and values but have no main causal effect.

2.8 	Research Gap 
The findings of this study as indicated by amount of literature and research available show the impact of media entertainment programme on developing youths. But others complained the existence of the entertainment programme to have failed in the role of developing youths’ skills. Therefore, these findings indicate a research gap as other studies did not suggest or justify whether is there any satisfaction on entertainment programmes aired in developing youths and to what extent.

2.9 	Conceptual Framework
Cultivation theory in its most basic form, suggests that television is responsible for shaping, or ‘cultivating’ viewers’ conceptions of social reality. The combined effect of massive television by viewers over time subtly shapes the perception of social reality for individuals and ultimately for our culture as a whole. Cultivation Theory looks at media as having a long term passive effect on audiences, which starts as small at first but has a compound effect. An example of this is body image and the bombardment of images (Morgan, 2009).

























This section discusses the methodology that was used in the area of study; research strategies, survey population, area of the research, sampling design and procedures, methods of data collection, data processing and analysis.

3.2 	Research Design
Research design refers to the arrangement of conditions for collecting and analysing of data in a manner that aims to combine relevance to the research purpose with economy in procedure. Research design is the conceptual structure within which research will be conducted. It is a basic plan which guides collections, measurement and analysis of data (Botha, 1989). It is the framework that specifies the types of information to be collected, source of data and data collection procedure (Kothari, 1990). According to Kothari (1990) a good research design will make sure that the information gathered is consistent with the study objectives and data are collected by accurate and economical procedure.

The study adopted case study design which enabled to obtain all the required data within a short period and the study has an opportunity to make intensive analysis of specific details which in most times are overlooked in other methods. According to Krishnaswami (1988), a case study refers to in-depth comprehensive study of a person, social group, an episode, a process, a situation, a programme, a community, an institution or any other social unit. Its purpose is therefore to understand the life cycle of the unit under study or the interaction between factors that explain the present status or the development over a period of time.

3.2.1 	Survey Population
All persons or things that fall under the umbrella of the research topic be examined are referred to as the population of the study (Ohaja, 2003). Therefore, the population for this study was youths between the ages 15 – 24 years in Dar es Salaam. The researcher purposively selected Dar es Salaam because of some reasons; first a larger amount of the youths come from the family where they can afford buying television sets and paying for channels which give limitless access to a variety of programmes television stations. Second, they have the necessary exposure and expected capacity to be able to adequately respond to the questions raised in the questionnaire.

3.2.2 	Area of the Research or Survey 
The study was conducted at Dar es Salaam and covered two media stations, namely Tanzania Broadcasting Corporation (TBC1) and Channel 10, the selection was been based on time and financial resources limitations. Furthermore, the areas are easily accessible as have good communication network, a situation which facilitates data collection.

3.3 	Sampling Design and Procedures
3.3.1 	Sampling Design
The sample size of the study was 50 including youths of ages ranging from 15 - 24 and journalists. Respondents were categorised according to their gender, age, level of education, and income possessed.
3.3.2 	Sampling Procedure
Random sampling procedure was employed. Random sample is one chosen by a method involving an unpredictable component. Random sampling can also refer to taking a number of independent observations from the same probability distribution, without involving any real population. A probability sample is one in which each item has a known probability of being included in the sample. The study chose random sampling as bias is generally eliminated and sampling error can be estimated. 

3.4 	Data Collection Methods 
This study employed two data collection methods, namely interview and documentary review.

3.4.1 	Interview
Interview refers to a technique of data collection where there is direct contact between a researcher and respondents who engage in oral questioning or discussion (Openheim, 2001: 82). It is argued that there is an improvement of response rate with the human contact and it is possible to give a prepared explanation of the purpose of the study more convincingly than a covering letter. Openheim (2001) also unveils the benefits of the researcher having seen and talked to the person, and also the possibility of making “on the spot” assessments. The disadvantage of the method is that it is time consuming, and due to limited financial budget and the nature of places interviewers are not always able to include the entire population in the sampling frame. Lastly, the method may lead to an ethical dilemma as well as confusion as respondents may expect some kind of payment after the interview session, (Adam, 2008).

A number of structured and unstructured questions were used to collect data through oral or verbal communication between researcher and respondents. The instrument was quite flexible, adaptable and applicable to many members of staff and detailed information was being obtained. Conducting interview represents one of the essential sources of gathering information for a case study, which was also true to this case study. The interview was designed so that the respondents would be free to bring up other issues they feel would be of interest to the study objectives. This created a “discussion-friendly” atmosphere in which the researcher was able to ask follow up interview questions to journalists, to get more clarified information from the management. 

3.4.2 	Documentary Review 
Secondary data were obtained through review of various articles, published and unpublished materials such as organisational files, etc. According to Merriam (1998) there is no single source of information that can provide a comprehensive and complete perspective on the study. The data was obtained from document review and internet. A number of other sources were reviewed including research papers. It was therefore important for the case study research to use multiple sources of data to get as broad view as possible about each specific issue under study. The secondary data is for deeper understanding of the subject matter. These were extracted through reviewing various documents such as textbooks, newspapers, journal periodicals, management reports, international reports and other published information regarding programme on developing youths and other previous research reports.

3.5 	Data Collection Instruments
The study employed three instruments, namely documentary review schedule, interview guide and questionnaires in collecting data

3.5.1 	Documentary Review Schedule
The secondary data for the study were identified and obtained from reading and reviewing various, textbooks, journals, periodicals, management report, procedures and controls and other published information regarding the programme on developing youths that were available and other previous research reports.

3.5.2 	Interview Guide
The study informally interviewed and discussed with various youths and journalists in unstructured questions, aimed at getting insights into the problems, leading at understanding the whole scenario as regards to the challenges, perceptions and problem of entertainment programme on development of youths in Dar es Salaam city.

3.5.3 	Questionnaires
Mailed questionnaires were served to Dar es Salaam youths of ages ranging from 15-24 years. At practical level the use of questionnaire was quick and cheap to conduct when comparing with other methods. The study employed open-ended questionnaires which assisted to obtain focused data that was simple and easier to analyse in the line with meeting research objectives and questions. Primary data was gathered by using questionnaires. 

Table 3.1: Questionnaire’s Response





Bogdan and Biklen (1982) explain data analysis as a systematic process involving working with the data, organizing and breaking them into manageable units, synthesizing them, searching for patterns, discovering what is important and needs to be learned, and finally deciding what to tell others.

In this study, data was collected by using interview, documentary review, through the instruments like questionnaire. The collected data were analyzed using quantitative and qualitative methods. Since the research comprised quantitative data and qualitative data, percentages, tables, figures and explanations were used so as to make data more explanatory and understandable by the person who might happen to read the researcher’s report.    
                                                                 
Qualitative information were transcribed and analysed and presented in line with the research questions. Another level of analysis involved a combined presentation of related issues from all cases according to themes and sub-themes. The presentations were followed by a detailed discussion of the presented issues. This discussion was enriched with literature that related to the particular issues under discussion. The final product of this detailed discussion led to conclusion of the findings and recommendations. Quantitative data obtained through questionnaire were coded and total scores by major sections were computed. The responses on various variables and on other study variables were analysed as frequencies and percentages. 

3.7 	Validity and Reliability of Data
In the evaluation of variables in a study, validity and reliability of the instrument are crucial issues to be attended to. 
3.7.1	Validity
Hardy & Bryman (2004) view validity as “being concerned with the issue of whether a variable really measures what is supposed to measure.” This presupposes that the items in the questionnaire be rigorously examined to ensure their correspondence with the theoretical literature on consumption.
3.7.2	Reliability
Reliability on the other hand looks at the consistency of a variable. “If a variable is externally reliable it does not fluctuate overtime; in other words, it is stable. Therefore, in order to ensure validity of the instrument, the measure should be able to identify what it claims, and will be reliable if the researcher is able to test for reliability” (Hard & Bryman, 2004).
















DATA PRESENTATION AND ANALYSIS

4.1 	Introduction
This chapter presents findings of the study and analysis basing on the research objectives which focused on the impact of media entertainment programme on developing youths, the challenges which media encounter in the campaign to develop youth and the perceptions of youths on the media entertainment programmes which develop youths.  

4.2 The Importance of Media Entertainment Programme on Developing Youths
In this objective, the importance of media entertainment programme on developing youths was probed. In this case, all respondents (N=50) participated in providing responses. But, before investigating the importance of media entertainment programme, socio-economic characteristics of respondents were probed. These were significant because they are major determinants of the validity of data. 

4.2.1 	Social Economic Characteristics of Respondents
Respondents involved in this study were mostly youth and journalist with their working stations at Tanzania Broadcasting Corporation (TBC1) and Channel 10, therefore; all respondents were familiar with that organization with its social economic life.

Table 4.1 depicts that all 50 respondents were people whose ages ranged between 15 and 40 years. Thirty (60.00%) were male while twenty (40.00%) were female. The difference in respondents’ sex could be explained by the fact that, there are big differences in the level of education with respect to sex of the respondents.










Findings show that the education level of the respondents ranged from form four (secondary school) to Master’s Degree, 29 (58.00%) of respondents had their education level ranging from secondary school to Advanced Diploma and 2.00% of them had Master’s Degree. only about 40.00% of respondents had Bachelor degree as illustrated below:

Table 4.2: Education Level of Respondent 






Table 4.2 shows that thirty two (64.00%) respondents had their income per month below Tshs.500, 000.00, while sixteen (32.00%) respondents had their income between Tshs 500,000.00 and 1,000,000.00. Only two (4.00%) respondents reported an income per month to be above 1,000,000.00. These were individuals who were employees or dealt with some small project within the organisation. The income of the respondents proves that majority of the people are poor. 

Table 4.3: Monthly Income Distribution of Respondents







Back to the objective of the importance of media entertainment programme on developing youths, generally, learning/education, advertisement/entertainments and mental health like youth eating habits and exercise habits, buying habits and were major important aspects of media entertainment programme identified by the respondents.

This objective intended to probe the importance of media entertainment programme on developing youths, Respondents (N=50) provided different responses as Table 4.4 indicates. 
Table 4.4: Responses on Importance of Media Entertainment Programme on Developing Youths
Source: Researcher, 2015

Table 4.4 indicates that 20(40%) respondents said that training/education is one of the importance of media entertainment programme on developing youth while1 (2% ) disagrees on that, also 15(30%)  respondents mentioned entertainment while 2( 4%) disagreed on that. Other 10(20%) respondents mentioned mental health while 2(4%) disagreed on that.	

4.3 	The Challenges which Media Encounter In The Campaign To Develop Youths
Studies done on the challenges which media encounter in the campaign to develop youths point out that Sexuality, Alcohol and smoking, Violence and nutrition, play a critical role in persistence of youth development. Serageldin (1995) underscores the importance of the media entertainment and youth development. These indicators include nutritional status, for example, anthropometric. Four types of indicators are normally used to characterise the health of the youth with respect to the challenges of the media campaign to youth. Indicators used are weight for age, height for age, weight for height and disease status, for example certain diseases such as malaria due to watching movie or playing game for long time without being in mosquito net. 

Table 4.5 indicates that, violence is the most threatening challenges were 14 (28%) of respondents said violence is the most threatening challenges. Sexuality was ranked second were 11 (22%) of the respondents saw that challenges. While 9 (18%) respondents mentioned alcoholism/smoking rate and 6 (12%) respondent mentioned nutrition education.

Table 4.5: Responses on Challenges which Media Encounter in the Campaign to Develop Youths
Responses	Frequency Distribution
	Yes	No	Total
Sexuality	  11 (22 %)	2(4%)	13(26)%
Alcohol and Smoking	     9 (18%)	2 (4%)	11(22)%
Violence	     14(28%)	     4 (8%)	18(36)%
Nutrition	    6(12 %)	      2(4%)	8(16)%
Total	40(80)%	  20(40%)	    50(100)%
Source: Researcher, 2015

4.4	The Perception of Youths on the Media Entertainment Programmes 
This objective intended to identify perception of youths on the media entertainment programme.
Table 4.6: Responses on the Perception of Youths on the Media Entertainment Programmes
Responses	Frequency Distribution
	     YES		  NO	TOTAL
Television approves the premarital sex	 10 (20 %)		2(4%)	12( 24)%
				
Television was sensitising viewers to violence	   5 (10%)		1 (2%)	6( 12)%
				
Games lead to the development of fine motor skills and coordination	14(28%)		3 (6%)	17( 34)%
Internet has a significant potential for providing children and youth with access to educational information	    6(12 %)		2(4%)	8( 16)%
Sitting in front of computers for long time can affect a youth’s postural development.	5( 10 )%		2( 4 )%	7(14)%
Total	40( 80 )%		10(20 )%	50(100 )%
Source: Researcher, 2015

Table 4.6 indicates that 12 respondents (24 %) said that the television encourages premarital sex while 6 respondents (12%) said television was sensitising viewers to violence, also indicates that 17 respondents (34%) said that games lead to the development of fine motor skills and coordination, while 8 respondents (16%) refuted the response by claiming that internet has a significant potential for providing children and youth with access to educational information.

The review from the interview of respondents concerning perception of youths on the media entertainment programmes most of respondents said, the presentation of programme from various media depends on various factors like the audience need and demand. Through the audience, feedback can press the organisation to fulfill their demands and needs. The demands and needs of audience especially youth will enable the organisation to provide services according to their preference and importance.

The second factor is demographic aspect which implies the population size. Since the highest population of the audience from those media programmes comprises larger number of youth than other cadres, it is expected that there will be higher demand for let say movie (love stories and  war stories), games and music. By knowing the population structure, TBC 1 and CHANNEL 10 can be able to plan on what services to provide to such population for their benefits. 

It was revealed from the study that economic factors entailed availability of funds which are significant in the provision of social services like having television, computer, and access to the internet. According to one respondent, lack of finance was a limitation to the youth for the access to the television or other media programme.

According to the  another respondent this was a problem  also to the staff  of TBC and Channel 10, because the organisation is faced with a problem of shortage of qualified personnel and the only way to solve the problem was to update/upgrade competencies of staff through training. Again, education being one of the roles of media to youth development, failure to access television and internet affects the youth development.
4.5 	Attention of Youth to the Media Entertainment Programme
This objective intended to probe the view on whether the youth pay attention to the media entertainment programme. Respondents (N=50) provided different responses as Table 4.7 indicates. 

Table 4.7: Responses on Attention of Youth to Watch Media Entertainment Programme More than any Programme on TV 
Source: Researcher, 2015

The respondents were asked the kind of entertainment programmes they watched on Television stations more than any programmes. They indicated that as shown on table 4.7 they watched movies 15 (30%), education programme 10 (20%), music 15 (30%), and news 5(10%). 

The researcher was further interested in knowing how these factors influenced the development of youth. As far education is concerned it was revealed during interview sessions that majority of the youths were interested with movie and music programme, which based on love and little on liberation. Nonetheless, some of them preferred the education and game/cartoon programme on the television and internet, which in one way or another build their cognitive domain. Relatively low number of youths preferred watching news on television or internet (computer). 

4.6	Discussion of the Findings
This section provides a discussion and interpretation of the major findings basing on the study objectives;   importance of media entertainment programme on developing youths; challenges which media encounter in the campaign to develop youths; perception of youths on the media entertainment programmes which develop youths and whether youths pay attention to media entertainment programmes. In order to examine the impact of media entertainment programme on development of youths, data were primarily collected and checked on two parameters which included level of education and monthly income.

4.6.1	Level of education and monthly income
As far as level of education and monthly income were concerned, research findings revealed that most of the respondents who are involved in service delivery to media customers are those with education level ranging from secondary school to Advanced Diploma (58.00%), Bachelor degree (40.00%), Master’s Degree (2.00%). Moreover, the findings revealed that most respondents have income per month below Tshs.500, 000.00 by (64.00%), while (32.00%) respondents had their income between Tshs 500,000.00 and 1,000,000.00, and (4.00%) respondents reported an income per month to be above 1,000,000.00. 
The findings imply that most of the customers involved in service delivery have minimum education qualification and income required. However, as suggested by the respondents for the case of management of the organisations (TBC and CHANNEL 10),  they have the responsibility of doing the general needs assessment of their customers which will lead them to production for the benefit of customers regardless the level of education and  income. 

4.6.2	Challenges which Media Encounter in the Campaign to Develop Youths
According to responses obtained, violence is the most threatening challenge where 28% of the respondents as per figure above agreed to this fact. These findings were supported by the study done by Schramm, Lyle, and Parker as cited in Wilson and Wilson (2001, p. 439-440) who found that violence did affect children. Sexuality was ranked second where 22% of the respondents saw that as among the challenges. This finding was supported by the study done by George-Okoro (2008), in Covenant University on the effects of movies with sex content on teenage sexual attitudes and values. The study attempted at investigating the effects of explicit sexual content in movies such as sexual gestures, postures, cues and how teenagers view this as positive or negative and in what ways these moves affect their attitudes and values about sex. Whereas 18% respondents mentioned alcoholism/smoking rate and 12% respondents mentioned nutrition education. 

4.6.3	Perception of Youths on the Media Entertainment Programmes which Develop Youths 
Findings revealed that 12 respondents (24 %) said that the television encourages premarital sex while 6 respondents (12%) said television was sensitising viewers to violence. Also, findings indicate that 17 respondents (34%) said that games lead to the development of fine motor skills and coordination, while 8 respondents (16%) refuted the response by claiming that internet has a significant potential for providing children and youth with access to educational information. Sitting in front of computers for long time can affect a youth’s postural development 5 (10%).

4.6.4	Establishment whether Youths Pays Attention to Media Entertainment Programmes
The study revealed that 15 (30%) respondents said movies were the programmes which make the youth pay more attention to as the media entertainment programmes the same as music which was mentioned by 15 (30%) respondents, education programme10 (20%) respondents, and news 5(10%) respondents. These means that youth are largely fond of movies and music programmes unlike other programmes that can be more educative and developmental. The researcher has a view that though entertainments are important in youths’ life, they could first pay more attention to educative and developmental programmes and then later watch or listen to the entertainment programmes.

4.6.5	Importance of Media Entertainment Programme on Developing Youths
According to the researcher findings, 20(40%) respondents said that training/education is one of the importance of media entertainment programme on developing youth, while1 (2% ) disagreed on that, also 15(30%)  respondents mentioned entertainment while 2( 4%) disagreed on that. Other 10(20%) respondents mentioned mental health while 2(4%) disagreed on that. The findings show that most of the respondents (40%) were aware that entertainment programmes are so important in developing the youth as they carry important messages that tend to be educative in their life. Some of the entertainment programmes reveal the real situation or problems prevailing in society and how to address them.

The findings of this research are in line with the Cultivation theory (cultivation analysis) which explores how heavy Television viewers will cultivate the perception of reality portrayed by the Television. This was examined in terms of measuring the frequency of exposure to entertainment television by youths and how it develops them.

It is evident through previous researches that with sufficient television stations at their finger tips these young people spend more time watching various programmes. A conservative has estimated that youth spend an average more than seven days using media, and the vast majority of them have access to a bedroom television, computer, the internet, a video-game console, and a cell phone (Wakefield 2014). 

4.6.6	The Impact of Media Entertainment Programme on Developing Youths


















SUMMARY, CONCLUSION AND RECOMMENDATIONS

5.1 	Introduction
This chapter presents the summary, conclusion and recommendation based on the study finding on the impact of media entertainment programme on development of youths. 

5.2 	Summary of the Findings
The purpose of the study was to assess the impact of media entertainment programme on development of youths. The main intention was to identify the importance of media entertainment programme on development of youths, examine challenges which media encounter in the campaign to develop youths, examine the perception of youths on the media of  entertainment programme on development of youths and whether youths pay attention on the media entertainment programme.

Also, majority of the respondents had their income per annum below Tshs.500, 000.00.Thus, income of the respondents proves that majority of the people are poor which in other words will make their access to media entertainment always be low due to the fact that, they will always think about how to overcome their life challenges instead of concentrating on buying television, computer or play stations (games). 

Importance of media entertainment programme on developing youths was also identified by the respondents as promoting learning/education, advertisement/ entertainments and mental health like youth eating habits and exercise habits and also buying habits. Challenges which media encounter in the campaign to develop youth are increased rate of sexuality, increase in youth alcoholism/smoking rate, and getting nutrition education. The perception of youths on the media entertainment programmes on television is that the encourage premarital sex, television was sensitising viewers to violence, games lead to the development of fine motor skills and coordination, internet has a significant potential for providing children and youth with access to educational information.

Responses on attention of youth to the media entertainment programme shows that provision of movie, education programme, music and news were the programmes which make the youth pay more attention to the media entertainment programme, and this was identified by all respondents responsible for the development of youths.

5.3 	Conclusions
This study looked out the impact of media entertainment programme on development of youths. This was done by looking into the case of TBC and CHANNEL 10. The study was aimed at finding the importance of media entertainment programme on development of youths, examine challenges which media encounter in the campaign to develop youths, examine the perception of youths on the media of  entertainment programme on development of youths. It also find out whether youths pay attention on the media entertainment programme and the collected data through questionnaire and documentary review, were analyzed using descriptive method or content analysis through tables, percentages and figures.
The findings indicated that the media do have great impact on youth developments. Responses believe that the media entertainment programme had an impact. It was revealed that the influence of the programmes on the youths could be negative or positive depending on the individual youth and the kind of entertainment programmes they are exposed to. Respondents on the importance of media entertainment programme on developing youths. Most of them agree on the factor of training/education, advertisement/entertainment and mental health like youth eating and exercise habits and buying habits. Responses on challenges which media encounter in the campaign to develop youths, also most of them point out that sexuality, alcoholism/smoking, violence, and nutrition play a critical role. 

On the perception on the media entertainment programmes on development of youths, most of them point out that encourage premarital sex, television was sensitizing viewers to violence, games lead to the development of fine motor skills and coordination, internet has a significant potential for providing children and youth with access to educational information.

Responses on attention of youth to the media shows that provision of movie, and music programmes make the youth pay more attention to the media entertainment programme, and these means that youth are largely fond of movies and music programmes unlike other programmes that can be more educative and developmental. Therefore, the youths admitted that they learn from the entertainment programmes shown on television portray the modern lifestyle of celebrities including violence, sexuality, alcoholism, smoking and communication.
5.4 	Recommendations
On the basis of findings and conclusions, the following recommendations are made:  
(i)	Physicians should regularly inquire about media habits when taking a psychosocial history. Television watching should be limited to less than 1 hour to 2 hours per day. They should also ask about video watching, use of video games, radio programmes and time spent in front of the computer, especially when dealing with aggressive and particularly vulnerable children and families.
(ii)	Parents should be aware of the significance of television early in a child’s life. By the end of the first year of a child’s life, there should be ground rules for television viewing and healthy viewing habits should be established in the second year of life. Parents and youths are encouraged to learn about the scope of Internet-related issues to adequately advise during their visits for anticipatory guidance. 
(iii)	Families should be encouraged to explore media together and discuss their educational value. Children/youth should be encouraged to criticise and analyse what they see in the media. Parents can help children differentiate between fantasy and reality, particularly when it comes to sex, violence and advertising.
(iv)	No child/youth should be allowed to have a television, computer or video game equipment in his or her bedroom. A central location is strongly advised with common access and common passwords.
(v)	Older children should be offered an opportunity to make choices by planning the week’s viewing schedule in advance. Ideally, parents should supervise these choices and be good role models by making their own wise choices. Parents should explain why some programmes are not suitable and praise children for making good and appropriate choices.
(vi)	Families should limit the use of television, computers or video games as a diversion, substitute teacher or electronic nanny. Parents should also ask alternative caregivers to maintain the same rules for media use in their absence. The rules in divorced parents’ households should be consistent.

Physicians who want to get involved in their communities can consider the following: 
(i)	Provide parents with resources and information to promote media awareness programmes in their communities and schools. The Media Awareness Network (www.media-awareness.ca (​http:​/​​/​www.media-awareness.ca​/​​)) has resources and research reports for parents, teachers, teenagers and others.
(ii)	Promote the implementation of high school programmes in media awareness, which have proven to be beneficial 
(iii)	Express support for good media. In addition to writing to stations that broadcast responsible and good television programmes, physicians and parents can support legislation that encourages more responsible media use.
(iv)	Support efforts to eliminate alcohol advertising on television with the same enthusiasm that led to the elimination of tobacco advertising.
(v)	Consider accepting invitations to talk to parent groups, school boards and other organisations about the impact of media on children and youth. 
Areas for further studies: 
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Appendix  I: Questionnaire to Youths

The Purpose of this questionnaire is to gather data relating to the impact of entertainment programme on development of youths, by imparting learning experiences in order to help employees acquire skills and competencies for future jobs at Dar es Salaam region. The research is conducted to achieve the following objectives; to find out the impact of entertainment programme on development of youths, to examine the importance of entertainment programme on developing youths, to examine the challenges which media encounter in the campaign to develop youths, to examine the perception of youths on the role of entertainment programmes which develop youths and to establish whether youths pay attention to entertainment programmes they watch. The information to be gathered through this questionnaire will be used for academic purpose only. Your response will be totally anonymous and the highest degree of confidentiality will be maintained. Therefore, you are requested to answer the following questions as honestly and as openly as you can.

Section A; Respondent profile
1.	Gender? (Please cycle your gender)
	

2.	Age? (Please cycle the range in which your age fall)
13 - 15	16 - 18	19 - 21	22 and above 
3.	What is your education level? (Please cycle your answer)
Form IV 		Form VI	Diploma	Bachelor	Masters

4.	Area of specialisation or major field of study (please cycle your answer)
Journalism	Mass Communication	Public Relations	Others

5.	Working experience (Please cycle your answer)       
     
Section B: 








7. Entertainment TV programmes develop my learning experiences to acquire skills and competencies for future jobs through the following ways (Please tick as many as appropriate)
(a). Language (	)	(b). Life style (		)	(c). Fashion (		)	       (d). Others, (Please specify) ………………………………………………………………………….
Section C; 








1	I watch Entertainment TV stations.					
2	I watch movie, cartoon and playing game regularly					
3	I spend about more than an hour everyday watching Entertainment programmes.					
4	I don’t pay attention on watching any other TV station besides entertainment TV stations.					
5	I pay attention on watching entertainment programmes more than any other programme on television.					
6	I pay attention to entertainment programmes.					
7	I watch movies on entertainment TV stations.					
8	I watch love story movie on TV stations and internet					
9	I watch reality TV shows on entertainment TV station.					
10	I watch music videos on entertainment TV stations.					
11	I watch soap opera on entertainment TV stations.					
12	I watch entertainment news on entertainment TV stations.					
13	Watching entertainment programmes keep me informed, educated and entertained on what is happening in my immediate environment.					
14	The more I watch entertainment on TV the more I learn how to interact with my peers.					
15	I learn how to interact with my peers from other institutions rather than entertainment TV.					
16	I learn how to use some words in English and other language from entertainment programmes 					
17	What attracts me to the entertainment programmes in the fashion and life style.					
18	What attracts me to the entertainment programmes is the celebrities and their lifestyle shown in them.					
19	I watch some entertainment programmes like music videos because of the party mood and atmosphere created in them.					
20	I am attracted to some of the entertainment programmes because of the violence shown.					
21	The challenges which media encounter in the campaign to develop youths caused by the Government and negative impact on youths					
22	I watch some of the entertainment programmes because of the love and romance portrayed.					
23	The programmes shown on the entertainment TV portray the modern life.					
24	The deal and acceptable life style is as portrayed in the entertainment programmes					
25	I strongly desire to live the kind of life that is portrayed in the entertainment programmes. 					
26	I honestly feel entertainment programmes on TV stations have negative impacts on youths.					
27	Regular exposure to entertainment TV and programmes help to develop my world view concerning job skills.					








Education/Training 	20 (40%)		1 (2% )	21 (42)%







movie		15 (30%)		1 (2%)		16( 32)%
Education programme		10 (20%)		1 (2% )		11( 22)%












Learning/education, advertisement and youth eating habits, exercise habits, buying habits and mental health.
Sexuality, Alcohol and smoking, Violence and nutrition.
Movie,music, game/cartoon and  education programme




Development of youth






